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they help you disrupt your 
industry, we help you tear 
a hole in the universe.

that’s

introduction

creative design studio.
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creative 
design 
studio.

we are a comprehensive branding 
agency that partners with deeply purpose 
driven, cpg brands that want to tear a 
hole in the universe by creating 
authentic, dynamic and impactful 
branding partnerships.

our philosophy
at ds creative design studio, we believe that branding at 
its deepest core mirrors us as people and our deepest 
need to make, fulfilling lasting connections with one 
another and the root of those connections is aligned 
authenticity and truth.
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diamond sands
lead strategist & creative director 

diamond sands is a thought leader in the 
branding industry. with 10 years of 
hands-on experience under her belt 
serving 60+ clients, she uses 
her expertise to bridge the gaps 
between brands and the people 
they want to impact and connect 
with.  
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our core team

we also work with a rolodex of developers and strategist on our client projects.

angelika staruch
graphic designer

jirah lastima
admin assistant

lyza abejuela
graphic designer



ds creative design studio focuses on the 
evolution and expansion of brands by 
exploring three distinct categories of work: 
brand evaluation
brand expression
brand execution

at ds, we clarify visions and values. magnify 
messaging. refine aesthetics.

brand evaluations are designed to strengthen and solidify brand 
foundations through research, analysis, and strategy. each ds brand 

evaluation focuses on brand identity development, brand substance,
and brand clarity.

brand expression is designed to re-imagine and refine each brand’s 
mission, vision, values and overall strategy, through voice and visuals.
each ds brand expression  is a visual representation of hours, weeks, 
and months of research, preparation, development, and design.

brand execution is designed to present and portray the truest 
elements as the physical manifestations of each brand we work
alongside. ds brand execution is achieved through comprehensive 
web development, packaging design,  brand campaigns and collateral.

03
w

ha
t w

e 
do

. 
ho

w
 w

e 
do

 it



04/1
case studies

raw
skin + hair care company

problem: 

solution: 

raw is an existing brand that was stuck as a (mostly) men’s hair and beard care 
company. they wanted to switch over to a unisex luxury, all natural skin and 
hair care brand that not only served customers through expanded products 
but also through educating and building community so that they are apart of 
the foundation that allows their customers to ultimately live healthier lives.

we took them through our brand evaluation process which, through research 
and analysis of their competitors and audience, led us to the gaps and oppor-
tunities in the market. from this we found the key differentiating factors for 
them to anchor their messaging and positioning into, along with their values 
and beliefs, giving the brand it’s own piece of real estate in the holistic-luxury 
skincare dtc/cpg market and a clear path to communicating and building rela-
tionships with the audience through their brand voice. we then created a stra-
tegy informed brand image and identity that is the perfect mix of warm, luxury 
and inviting.

rebranding

packaging design

website

comprehensive rebranding: brand evaluation, expression and execution
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melanin tx

melanin tx is a black and woman owned luxury aroma therapy brand that be-
lieves in living happier, better quality lives. rooted in psychology + science, 
these products are custom designed to boost your mental health and escape 
your day to day, giving you the opportunity to exhale happier.

problem: 

solution: 

branding

packaging design

websitearoma therapy brand

lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy 
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. ut wisi 
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis 
nisl ut aliquip ex ea commodo consequat. duis autem vel eum iriure dolor in 
hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat 
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auto rental company

04/3 
case studies

swerveluxe

problem: 

solution: 

swerve luxe is a luxury auto rental company that believes in a more relaxed 
and worry-free rental experience. With seemless processes, detailed service, 
luxury vehicles and access to your own personal concierge to unlock exclusi-
ve spots and events; we welcome you to relaxed luxury.

branding

packaging design

website

lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy 
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. ut wisi 
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis 
nisl ut aliquip ex ea commodo consequat. duis autem vel eum iriure dolor in 
hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat 
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positive 
pot
CBD products

positive pot is a woman owned cbd product brand. it had a nice visual brand 
identity, but something was missing. while it was nice and aesthetically 
pleasing, it was generic and it did not captivate, connect to nor speak to              
the audience efficiently. this, we realized almost immediately, was mostly 
because they had no strategy or plan in place to actually translate visually.

work through a brand strategy process to really get to the depths of who               
the audience is, the brand persona, messaging. 

problem: 

solution: 

rebranding

packaging design

social media kit

web design
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donata
cosmetics products

donata is a holistic skincare brand that is deeply rooted in family, community 
and spirit. while they experienced major growth in 2020 they knew that in 
order to be retail ready they needed to have a tight, next level brand identity 
and retail ready packaging so that they could continue to improve their custo-
mer experience, customer relationships and also be prepared for large reta-
ilers with retail ready packaging.

we went through a brand strategy process making sure the foundation was 
solid, created a bold, contemporary identity that continues to captivate their 
customers and elevate their look across all media and lastly created retail 
ready packaging that allows them to stand out amongst their competitors on 
the shelves. 
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rebranding

packaging design

website

problem: 

solution: 
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created a bold, feminine brand identity through strategy that allows the brand 
to be presented cohesively across all brand channels and to speak clearly 
and be heard clearly by the audience.

barbella 
co
cosmetics products

barbella co is a woman owned, black owned cruelty free nail brand. as a 
newer brand in the niche, they didn’t have a cohesive identity nor did they 
understand how to translate who they were to their audience as a sociable 
nail brand. apart from the fact that they had not partnered with branding 
professionals before, they had never gone through a strategy process that 
pulled the correct data so that they could have a solid brand identity that 
spoke directly to the audience in the ways that best fit them.

problem: 

solution: 

packaging design

rebranding

social media kit

web design
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