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today’s agenda

● About Monique

● Link Between Personal Brand and Storytelling

○ Currency for influence

○ Facilitate an exchange

● Powerful Storytelling

○ Purpose

○ Personal

○ Practice

○ Promote

● Summary/Wrap-Up

○ Discussion/Q&A





personal brand 
is currency…

…that you “trade” for



if your personal brand is the 
currency you trade for 
influence…

…then your story facilitates 
the exchange between you 
and your audience



Storytelling



“
Maya Angelou

I’ve learned that 
people will forget what you said,
people will forget what you did,
but people will never forget
how you made them feel.



Communicate more effectively, create deeper connections,
and inspire action

Relatable Versatile Memorable Shared 
Experience

Emotional

power of 
storytelling



your story

What do you 
have to say?

Who cares?

What difference does it 
make that you’re the 
person who’s saying it?



To the Teller –
authenticity, 
congruence

tell a purposeful 
story

To the Audience –
listener gives time, 
teller uses it wisely

To the Moment –
don’t tell same story 
same way twice, 
fully responsive 
to demands

To the Mission –
commitment 
to a cause bigger 
than yourself  

four truths of the storyteller

We all have the ability to tell great stories, 
even at work.



“emotional transportation 
business”

Make personal, 
emotional 
connections

Know the audience
and action you 
want them to take

Place listener
in your shoes, 
stimulate affinity

Build bridges to what they 
already know and care about



“
Joe Lazauskas & Shane Snow

The Storytelling Edge

Good stories surprise us. 
They make us think and feel. They 
stick in our minds and help us 
remember ideas and concepts in 
a way that a PowerPoint crammed 
with bar graphs never can.



stories we like to hear



elevator pitch: a story in 
60 seconds 

Know everything –
work, industry, 
audience

Figure out what 
to say

Don’t memorize
a script

Work on
the delivery

Practice with 
family, friends

Be excited, 
passionate



your story
Practice in a safe 
environment.



the work to 
become known
Yes, it’s called “marketing.”



become a fearless 
promoter

• Use social networks wisely to create 
“spaces” where people find you

• Follow experts on your topic

• Contribute to the dialogue 

• Attend, speak at events, even create 
your own

• Evaluate and adjust accordingly



contributing to 
the dialogue, 
becoming an 
expert



how to 
reach me

https://www.linkedin.com/in/moniquehayward/
https://twitter.com/moniquehayward
https://www.facebook.com/moniquedhayward/
https://moniquehayward.com/


thank you
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