


PERSONAL BRANDING -- BEING SEEN WITHOUT SAYING A WORD




AGENDA

= A little about me —who I am

= My journey

= Personal branding

= L,esson’s shared

= Closing comments




R LITTLE ABOUT ME













MENTOR/COACH




, EN RPRENEUR/ INTRBPRENEUR
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COMMUNITY DO GOODER!
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HOW ABOUT YOU? TODAY IS ABOUT SHARING
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TAKE TIME T0 REFLECT TODAY




NEW PERSPECTIVES




ARE THE RIGHT
QUESTLONS BELNG ASKED!
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What are you going to do?
Where are you going?

You can’t make money at
that

You should do...







What's your story?
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DO YOU HAVE R BRAND??:
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F‘;f[:, T"Hhk & Communicate 'Frn'rri the INSTDE ﬂU'IT
WHY - Your F’urpuse

Your motivation? What do you beligye?

HOW - Your Process

Specific actions taken to realize your Why

WHAT - Your Result

What do you do? The result of Why. Proof

HOW
w H' AT Simon Sinek — The

Golden Circle






MY FIVE CORE ELEMENTS

- = Leadership

= Storysharing /.
= Corporate community relations |
. = Student development
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= Community do-gooder
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ASK YOURSELF WHY
ASK YOURSELF HOW
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WHAT ARE 5 THINGS THAT DEFINE YOU?

What do you do you enjoy about your work — why?
What do you do you not enjoy about your work — why?
What classes do/did you enjoy — why?

What classes do/did you not enjoy — why?

What do you do in your social time — why?

What do you think about — why?
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UNDERSTAND YOURSELF —
UNDERSTAND YOUR DREAMS —

UNDERSTAND YOUR PURPOSE...
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4 KEY ARERS T0 CONSIDER
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Vision — we see with our eyes but w
don’t vision our future

"< - Choices - if we don’t make the
S E:homes, people make the choices
Or us

-. = Limitations — we are bound by our
- limitations — it prevents us from
exceling

Persistence — only by staying true to
our journey will we accomplish
great things






MENTORSHIP AND COACHING

a questioning approach an advisory role

COACHING MENTORING

facilitating self-discovery sharing expertise




=]iisten and observe

=Whatifl geta
mentor not in my
area?




BECOMING VISIB

Attend as many events you can
Linked In



EVERYTHING BEFORE
MENTORSHIP
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= Understand who you are so
you can share that with your
mentor

= Find out about your mentor



SOME LESSONS T0 SHARE




PRESENCE — LOUD WITHOUT A VOICE
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OPPORTUNITIES ARE ALL AR
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A — Appreciation
R — Reflection

P — Perspective
E - Experience




WINNING THE

’N .BUT LOSING THE
TICKET







CHANGE THE WORLD. ..

Not through yot
eyes....but

Through the eyes



There is no map...you create it

There is no compass...you are the needle

There are no signs...you create them

YOU ARE ON A JOURNEY




EVERYONE'S LIFE IS AN
RUTOBIOGRAPHY. .. AAKE YOURS WORTH"
READING! Gl










Sam Thiara

PERSONAL

@ story.share.community @ gmail.com STORYTELLING
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@ sam_thiara SAM THIARA & Smrsenns

(T3] linkedin.com/in/sthiara
[@ samthiara and puzzlingthoughts
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