Perform at your best with tips from the pro golf tour

Jennifer Layman is a speaker, author and small business marketing advisor
who launched her business following a career in professional golf. She grew
her own business using the same strategic framework that she used when
competing in professional golf events. Now she delivers that strategy so
business owners can drive their own marketing results.

Some key things to think about for your audience:

I Marketing is a key skill for sustaining and growing a business so it’s always
a relevant topic; strategy development holds long-term, consistent value

0 Strategy development complements other areas of business growth
B Audience members can implement actions immediately

Jennifer has been a small business owner for 18 years, and uses her strategy
framework with clients and in her own business. She walks the walk on this
topic and empowers entrepreneurs to get results they know are possible.
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Think Like a Pro: Use pro golf strategies to drive Playing Through the Status Quo: Strategic

your marketing results thinking about evaluating risks and rewards
Golf and business are great partners, whether you're On the golf course, you frequently face risk-reward

building client relationships, supporting a charity or hosting  situations. Do you go for a certain shot, or do you lay up for
a social event. There's one more place the two merge: a more conservative play? Businesses also face these
strategy. Come inside the ropes and learn the competitive situations, especially when deciding how to grow the
strategies pro golfers use and how they can work for your business. Jennifer's framework separates you from the
business marketing. competition, helping you make sustainable and smart

Stop guessing at what might work. Start moving forward marketing choices.

with what will work. This framework has been used successfully to:

B Learn how to save money by knowing the marketing B Generate additional revenue

options that work for you I Elevate a business position

M Get the business results you want I Render competitor tactics irrelevant

W Save time with a framework you can build each year M Expand a customer base; develop new customer groups

[ Eliminate reactionary decisions and guesswork, which

lead to poor outcomes When you know what's possible in your business, you can

think more actively about the opportunities you want to
After this session, you will have the outline of a strategy for  pursue. Businesses that build new status quo positions
your business. No more guessing about marketing. Invest in  increase their competitive advantage and value.

what you know will work.
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CONTACTING JENNIFER

I jennifer@fwdthink.ca B www.linkedin.com/in/jenniferlayman M Book available through Amazon, Ingram,
B www.fwdthink.ca B www.facebook.com/forwardthinkingbook Indigo and other retailers. Bulk orders
M Phone: 613-312-7824 available.



WORKSHOPS

Knowing Your Assets

Learn what your assets are and are not,
how an asset can work harder for you,
where to find assets you need and how
to make decisions with confidence.

A One-Page Marketing Plan

Create a one-page marketing plan for
12 months with the best choices for
your business and budget, when to
adjust the plan and how to move
forward.

Strategies For Non-Businesses

Learn the elements that make for an
entrepreneurial marketing strategy,
how to expand opportunities, uplevel
events, engage your team and be more
impactful.

Custom-Formatted Workshop
There are many ways that strategy
benefits business. When you have a
specific challenge, you need a tailored
workshop as a solution.

VALUE-ADDED OPTIONS

Marketing isn’t just for your audience, it’s also for you! Beyond the speaking
opportunity, Jennifer can deliver added value for your event. Here are some ideas:

I Add Golf

Jennifer can join your golf
event by playing with
sponsors or provide a
session for new golfer,

women, golf strategy or an

informal Q&A chat.

Jennifer can provide an
article for a blog, pre-event
email, post-event follow-up,
or newsletter. She can also
be an asset to attract event

media interviews.

W Add Content M Add Books

Include a copy of Forward
Thinking For Your Business
for attendees, to promote
early registration, as a
giveaway or swag bag item.
Bulk pricing available.

W Add Check In

Continue the value of your
event with a check-in from
Jennifer through your
newsletter or social media,
2-4 weeks after your event

FORWARD THINKING BOOK

FORWARD
THINKING

FOR YOUR

BUSINESS

It’s not who you know in business,
it’s who knows you

Jennifer Layman

jennifer@fwdthink.ca
www.fwdthink.ca
Phone: 613-312-7824

Book available on Amazon,
Ingram, Indigo and other retailers.
Bulk orders available.

A Marketing Reference For Small Business Owners

For small business owners who want to make better marketing decisions, Forward
Thinking for Your Business is the book that delivers. 24 short chapters on common
marketing challenges that can stall marketing movement. Topics include:

M thriving with competitors and how to use them to your advantage

M how to evaluate marketing options by understanding what is at risk

M evaluating the pros and cons of insourcing and outsourcing in your business
M addressing the challenges of change for employees and customers

M separating the emotion of negative comments and how to handle them

A small business has a lot of strengths that can become assets in growing revenues
and gaining market share. Forward Thinking For Your Business empowers owners to
achieve what they know is possible. Visit: www.forwardthinkingbook.com

AMAZON BOOK REVIEWS

[ Practical, clear, and motivating information, this book is a must-read for anyone
serious about elevating their business presence.

I This book offers various scenarios and strategies for successfully marketing your
business, using clear and easy-to-understand language to address a broad spectrum
of marketing challenges.

M | love when small business owners take the time to write books to help other
small business owners. Those real-life lessons are some of the best.

I Perfect for any business owner looking to level up their marketing but feels
overwhelmed by the process.

I Written in an easy-to-read, conversational tone. Practical advice and fresh,
original insights. This is a book you will keep handy and consult often.
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