Ray Lucia Sr

Financial Services

Ray Lucia Sr. is an American retired Certified Financial Planner, author, and media personality,
best known for creating the Buckets of Money® retirement strategy, a time-segmented approach
to retirement income that has influenced how advisors and investors nationwide think about
sustainable withdrawals. Over a career spanning more than three decades in financial services,



he served as President and CEO of Raymond J. Lucia Companies, Inc. for more than fifteen
years, earning recognition as one of the nation's top independent financial advisors and a widely
followed retirement-planning commentator. Ray became a familiar voice and face on radio and
television as host of The Ray Lucia Show, where he guided audiences through the complexities
of retirement planning with clarity, humor, and practical insight.

Early Life and Education

Ray Lucia Sr. was born on April 3, 1950, in Philadelphia, Pennsylvania, and moved with his
family to Poway, California, at the age of ten. Growing up in San Diego County, he developed a
passion for both academics and athletics, excelling as a quarterback. He played a year and a
half of football at Palomar Junior College before being recruited on scholarship to Western
lllinois University. He later transferred to San Diego State University, where a knee injury,
followed by a second knee injury at Cal Western, effectively ended his football career.

Ray pursued higher education with a focus on teaching, earning a bachelor's degree in
Education from United States International University. With a growing family and an
entrepreneurial spirit, his interest in economics and investing led him to leave his high school
teaching and coaching position and enter the financial services industry. He went on to found
Raymond J. Lucia Companies, Inc. and RJL Enterprises, Inc., where he continues to serve as
President and CEO.

Leadership and Professional Recognition

As both an athlete and a business leader, Ray developed a reputation for leadership and
performance. He built his advisory firm into a billion-dollar assets-under-advisement business in
roughly seven years, emphasizing client-focused solutions, practical education, and a
disciplined approach to retirement income planning. Under his leadership, his firms became
known for integrating planning, education, and media outreach to reach mass-affluent and
retiree audiences.

His contributions to the industry were formally recognized in 2004 when Registered Rep.
magazine named him one of ten recipients of its "Outstanding Broker Award," spotlighting his
growth and influence as an independent advisor. In 2008, he was further honored as one of the
"Top 100 Independent Financial Advisors in America," underscoring his prominence within the
national financial planning community.

The Buckets of Money® Strategy

During his tenure as a financial advisor, Ray developed the now-famous Buckets of Money®
strategy, a time-segmented retirement income methodology designed to provide retirees with
evidence-based withdrawal guidance over multi-decade retirements. The approach divides a
retiree's portfolio into multiple "buckets," each aligned to a specific time horizon and investment



objective, with safer, income-oriented assets in near-term buckets and growth-oriented assets
reserved for longer time frames.

Retirees are encouraged to fund short-, mid-, and long-term buckets and draw from them in
order of risk, spending from safer accounts first and allowing growth assets more time to recover
from market downturns. Ray has long argued that this structure, combined with a "bonds-first,
stocks-later" pattern of withdrawals, helps mitigate sequence-of-returns risk in the early years of
retirement—one of the greatest threats to a retiree's long-term financial security.

Across his books and seminars, Ray focused on challenging conventional retirement income
planning, which uses the systematic withdrawal approach using the "4% rule," advocating
instead for time-segmented portfolios, disciplined risk management, and strategies aimed at
sustaining income throughout retirement while preserving legacy goals where possible. His
Buckets of Money® framework has been widely discussed, praised, and critiqued in industry and
academic contexts, but it remains one of the most recognized approaches to retirement income
planning in the United States.

Entertainment and Broadcasting Career

Since his teenage years, Ray has played guitar and sung in a classic rock and roll band, a
passion that honed his comfort on stage and his ability to connect with audiences. That
performance background translated naturally into his media career, where he became known for
mixing financial education with classic rock, humor, and live Q&A.

In 1991, he launched The Ray Lucia Show, a program that blended financial education with
interactive audience engagement and a steady stream of 1960s and 1970s tunes. By 2000, the
show had achieved national syndication on both radio and television through the Business Talk
Radio Network and Biz TV. Ray and his on-air colleagues, known as "The Brain Trust," devoted
three hours each weekday to answering listener questions and providing real-time retirement
planning guidance.

Beyond his own show, Ray became a sought-after speaker and media figure, traveling
nationwide to present at large-scale financial and retirement events alongside prominent
personalities such as Ben Stein, Neil Cavuto, Sean Hannity, and Roger Hedgecock. His
accessible, plain-language style and emphasis on practical, actionable advice led Talkers
magazine to name him one of the "100 Most Important Radio Talk Show Hosts in America,"
reflecting his crossover appeal between financial advice and general talk radio.

During the late 2000s, Ray's media presence extended into advertising. He appeared in a
regional television commercial for the 2009 Hyundai Sonata in which he delivered a
comparative value pitch, highlighting America's best warranty, 32 miles per gallon, and $2,000
cash back, then added, "Invest that over the long haul and you could end up with buckets of
money." By echoing the title and concept of his Buckets of Money® book and retirement strategy,
the commercial linked a mainstream auto rebate to his core message of disciplined, long-term



investing, reinforcing his identity as a consumer-focused financial educator in everyday media
contexts.

Ray also appeared frequently as a financial commentator on major television networks,
including CNBC, Fox Business, Fox News Channel, NBC, and ABC's Good Morning America,
where he was interviewed on retirement, markets, and financial planning issues. In June 2019,
after nearly three decades in broadcasting, he retired from his daily show to concentrate on
research, writing, advisor education, and mentoring.

Publications and Writing

A significant component of Ray Lucia's legacy is his work as an author, often in collaboration
with the late writer Dale Fetherling. His books translate the Buckets of Money® philosophy and
related planning ideas into accessible roadmaps for individual investors and financial
professionals.

Among his key works are Buckets of Money: How to Retire in Comfort and Safety (2004),
Ready, Set, Retire! Financial Strategies for the Rest of Your Life (2007), and The Buckets of
Money Retirement Solution: The Ultimate Guide to Income for Life (2010), which features a
foreword by Ben Stein. Across these publications, Ray focuses on challenging conventional
withdrawal rules of thumb, advocating instead for time-segmented portfolios, risk management,
and strategies aimed at sustaining income throughout retirement while preserving legacy goals
where possible.

Personal Life

Outside his professional pursuits, Ray Lucia Sr. has maintained a strongly family-centered life
and deep roots in the San Diego area. He has been married to his wife, Jeanne, for more than
five decades, and together they have four children, three of whom work in the family business.
In 2010, he sold the advisory firm to his son, Ray Lucia Jr., CPA, PFS, who today operates
Lucia Capital Group, a $2.5 billion wealth management firm that continues to serve clients using
The Bucket Strategy®, a time-segmented retirement approach inspired by his father's pioneering
work.

Beyond family, Ray's interests continue to include music, athletics, and teaching. He remains
active, playing guitar and performing with his band for community and private events. Ray and
Jeanne are active in their church and have been engaged members of the San Diego
community for more than sixty years, reflecting his long-standing commitment not only to clients
and listeners but also to local civic and faith-based life.
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